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EMERGENCY MEPDICAL SERVICES
JULY/AUGUST ISSUE

SPECIAL SECTION: SUMMER EMERGENCIES

COLD WATER DROWNING AND IN-WATER CPR, by FEdword A. Rupert, EMT-A, Director; and Steven J. Linton,
EMT-A, Director, Interitational Association of Dive/Rescue Specialists, Fort Collins, Colorado,

MEDICAL EMERGENCIES PRODUCED BY INSECT BITES AND STINGS, by Cleude 4. Frazier, M.D., Dip-
lomate of the American Board of Allergy and Immunology, Asheville, North Coroling,

THE ROLE OF A HOSPITAL-BASEP EMERGENCY HELICOPTER SERVICE IN A RURAL EMS
SYSTEM, by Joe Tye, Administrative Associate for EMS; Thomas Vargish, M.D., Director, Emergency Treatment Center; Andrea
Jensen, EMS Research Assistant, The University of Towa Hospitals and Clinics, Emergency Medical Services Division, Iowa City, Iowa.

HEAT EDIERGEIGCIES: A GUIDE TO ASSESSMENT AND MANAGEMEN'L, by Wallace A. Carter, Jr., B.S,,
EMT-P, Faculty Member, Institute of Emergency Medicine, Albert Einstein College of Medicine, Bronx, New York.

SOFT TISSUE TRAUMA INJURIES TO THE FOOT, by William G. Andrade, M.D., Director, Emergency Department,
Le Bonheur Children's Hospital, Memphis, Tennessee.

PLUS...

EXPERIMENTAL USE OF MOBILE SATELLITE COMMUNICATIONS TECHNOLOGY IN RURAL
EMS SYSTEMS, By Cecil D. Burge, Ph.D., PE., University of Southern Mississippi, Office of Research and Sponsored Programs,
Hattiesburg, Mississippi.

COMMON EMERGENCIES IN DIALYSIS PATIENTS, by Edward T. Zawada, Jr., M.D., Chief, Hemodialysis Unit
and Hypertension Research; and Monica Ruegner, R.IN.,, Dialysis Research Nurse, VA Medicol Center, Salt Lake City, Uiah.

TRAINING OFFICER SEMINAR: IMPROVING EDUCATIONAL SKILLS OF AMBUEANCETRAIN-"
ING OFFICERS, by Barbara L. Clarke, M.A., EMT, Training Officer, State of Indiana EMS Commission, Indianapolis, Indiena.

TRAUMA CENTER UTILIZATION IN ILLINOIS—A REPORT FROM TIIE ILLINOIS TRAUMA _

STUDY, by Jack Goldberg, M.A., Research Associate in Epidemiology-Biometry; Henry M. Gelfand, M.D., Professor of Epidemiol-
ogy-Biometry; Paul S, Levy, Sc.D., Prafessor and Director of Epidemiology-Biometry; Julie Boren, B.A., Research Assisiant, Epidemiol-
ogy-Biometry; University of Illinois School of Public Health; and Ross Mullner, Ph.D., Manager of Operations, Data Center, American
Hospital Association, Chicago, Illinois.

THE MID-ATLANTIC EMS COUNCIL, INC., by R Adams Cowley, M.D., Director; and Sandra Bond, Administrative
Aide, Maryland Institute for EMS, University of Maryland Hospital, Baltimore, Maryland.

THE EMT AND SPORTS MEDICINE, by Wayne Kreger, Athletic Trainer-EMT, Normandale Community College, Bloom-
ington, Minnesota.

INSERVICE PARAMEDIC TRAINING, by Robert H. Logan, I, REMT-E Salem, Virginia Rescue Squad, and Member,
Board of Direciors, Wesiern Virginia EMS Council, Salem, Virginia.

SALPINGITIS AND PELVIC INFLAMMATORY DISEASE, by R.S. Morton, M.D., ER.C.E (Edin.), Visiting Sci-
entist, Center for Disease Control, Atlanta, Georgia.

ASSESSING Em&EI!CY MEDICAL PREPFAREDNESS FOR HOSTAGE-TAKING AND TERROR-
ASM, by Michael T. McEwen, M.A., EMT, Director, Community and Media Services, The University Hospital and Clinics, Oklahoma
City, Oklahoma.
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EMERGENCY MEDICAL SERVICES, The Jour-
nal of Emergency Care and Transportation,
is the only publication specifically edited for
emergency department physicians, nurses,
and administrators; EMTs, paramedics; am-
bulance company management; fire depart-
ment rescue squads; police department,
engineering, military, and governmental emer-
gency medical services personnel—the men
and women who specify and buy your prod-
ucts—in this multi-billion dollar market.

Emergency medical services is a fast-grow-
ing field. To keep pace, specialists must keep
abreast of new developments, new tech-
niques, new products, new equipment, They
are particularly receptive to your message in
EMERGENCY MEDICAL SERVICES, the one
journal serving the entire field. Selling this
market is easy, once you locate the buyers;
EMERGENCY MEDICAL SERVICES’ circula-
tion (specific breakdowns of readership on
request) of 40,000+ buyers and specifiers
assures you of effective economic penetra-
tion of your total market. You reach the key
people you need to sell.

You will see tangible results from vour ad-
vertising in EMERGENCY MEDICAL SER-
VICES as reader service cards come in after
publication of each issue, signed by the peo-
ple you need to reach. Make the decision now
to schedule advertising, and reach your key
buyers swiftly, economicaily, and effectively

e

SCrVICES

The Journal of Emergency Care
and Transportation

12849 Magnolia Boulevard

North Hollywood, California 91607
213/980-4184

Advertisers using full schedules in other Cre-
ative Age Publications trade journals, in com-
bination with 6 or more insertions in EMER-

'GENCY MEDICAL SERVICES during the same

contract year, earn a 10% discount on space
costs.

Published bi-monthly: issued Jan./Feb.,,
March/Apr., May/June, July/Aug., Sept./Oct.,
and Nov./Dec.

Advertising closing date is 1st of month
preceding month of issue. (Example: March/
April issue closes February 1st.) ‘Cancella-
tion not accepted after closing date.

Printing: Web-offset. Binding: Saddle-
stitched. AAAA/MPA/ABP Offset Standards
apply. BIW, 2/C, and 4/C SCREEN: 133 rec-
ommended; maximum of 150. BIW, 2/C, and
4/C DENSITY: Maximum of 100%. Preferred
Material: Negatives (right reading, emulsion
side down). Publisher will accept Scotch-
prints. reproduction proofs and other cam-
era-ready material suitable for offset print-

ing. All material not called for within six fio

months will be destroyed.

Standard, multi-fold and die cut inserts
accepted. Publisher should be supplied with
sample insert four weeks prior to publication
date in order to determine exact production
requirements and costs.

Stock: Minimum 50 Ib., maximum 100 Ib.,
white coated or equivalent. )

All production work, other than normal
copy setting, required for making copy cam-
era-ready or suitable for offset printing, will
be billed at publisher’s cost: e.g., submission
of proofs; photos or continuous tone copy
requiring screening; complete film positives,
supplied by advertiser, stripped into page;

enlargements or reductions of finished art-
work or supplied positives; finished artwork
requiring combination line and halftone strip-
ins; ad repeated (to run the same size) to be
picked up on positive film; conversion of posi-
tives supphed with emulsion on wrong side
of film; strip-in copy or key changes on film;
and all such necessary production services.

All orders subject to terms and provisions of
current rate card. Orders subject to changes
in rates upon notice from publisher. Adver-
tisers may cancel contract at time rate revi-
sion becomes effective without incurring
short rate adjustment providing contract rate
has been earned up to date of cancellation.

Agency commissions: 15% of gross to rec-
ognized agencies on space, color, bleed and
position if total amount due is paid in full
within 30 days from insertion date; otherwise,
no agency commission will be allowed.

—nvoices arcrendered at date of publica
hon and are due 10 days following publsca—_

AII advenisemenzs are accepted and pub—
lished by the publisher on the representation
that the agency andlor advertiser are properly
authorized to publish the entire contents and
subject matter thereof. It is understood that,
in the consideration of the publication of ad-
vertisements, the advertiser and/or agency
will indemnify and save the publisher harm-
less from and against any claims or suits for
libel, violation of right of privacy, plagiarism,
copyrigm infringement, liability for use of
classified material, and any other claims
based on the contents of subject matter of
such advertisements.

The publisher assumes no liability if for
any reason it becomes necessary to omit an
advertisement.

3X

$1370
1158
1019
798
601
439

COLOR RATES—
Plus space cost
Standard colors
Standard second colors on spreads
Special colors
Special second colors on spreads
4 color process one page

MECHANICAL REQUIREMENTS
Width

7
4-7/8"
4-7/18"

70
4-7/18"
3-1/2"

Available only to full-page advertisers:
12-time 18-time 24-time

$1188 $1130 $1079

Postcard Action-Pak Response Cards issued
two times a year: $600 each for 3X or more
advertisers; $800 for all others.

PREFERRED POSITIONS
Inside Front Cover

Inside Back Cover

Back Cover

Center Spread

Width

10"
7-3/8"
4-7/18"
4-7/8"
4-7/18"

1/2 Page*
1/2 Page
1/3 Page
1/4 Page

$100 extra per page
*island or junior

$150 extra per page
$125 extra per page
$175 extra per page
$200 extra per page

Page is 3 columns. Each column is 10"x 2-3/8"
Trim size: 8-3/18"x 10-7/8". Type size: 7-1/2"x 10". Bleed 8-1/2"x11-1/8"

Vert. s

Y3 Sq.
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EMERGENCY MEDICAL SERVICES

May 21, 1980

Ms. Ann Leasure

MARYLAND INSTITUTE FOR
EMERGENCY MEDICAL SERVICES

22 South Green Street

Baltimore, Maryland 21201

Dear Ann:

I'm enclosing pertinent information on EMERGENCY MEDICAL SERVICES. EMS
definitely reaches the people who are your potential buyers. The journal
is specifically structured to appeal to their need for continuing updated
information in the field. 1I'll be happy to answer any questions you may
have and to discuss your advertising program; call me collect at any time.

Closing date for the July/August issue of EMS is June 13th. I look
forward to the opportunity of working with you and to a long and mutually

rewarding relationship.

Sincerely,

i

Suzanne Lloyd \
National Sales Manager

EMERGENCY MEDICAL SERVICES

SL:rd
Enclosure

CREATIVE AGE PUBLICATIONS 12849 Magnolia Boulevard North Hollywood, California 91607 (213) 980-4184
Publishers of: Dialysis & Transplantation Emergency Medical Services Audiology & Hearing Education
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PROFILE PLUS

Maximize your sales and marketing profile for 1980 with

BONUS DISTRIBUTION

from EMERGENCY MEDICAL SERVICES

In addition to our regular bi-monthly readership of 40,000 emergency professionals, copies of EMS
will be distributed directly to attendees of major shows and meetings in the field.

As an advertiser, you'll be putting your sales message into the hands of the people who matter
most...the buyers of emergency equipment, supplies and services. This extensive distribution of
EMS at key events assures high readership of your ads in a sales-oriented environment.

Our staff will be happy to supply more detailed information on these upcoming meetings; simply
call your EMS advertising representative or Editor Joan Hart.

Don’t miss these important events and more:

74TH ANNUAL CONFERENCE OF THE NEW YORK STATE ASSOCIATION OF FIRE CHIEFS,
June 15-18, the Concord Hotel, Kiamesha Lake, New York.

CAIC.:IFIOfRNIA AMBULANCE ASSOCIATION MEETING, June 16-20, Red Lion Inn, Sacramen-
to, California.

ANNUAL MEETING OF ACEP, September 15-18, Las Vegas, Nevada.

ANNUAL MEETING OF THE INTERNATIONAL ASSOCIATION OF FIRE CHIEFS, Septem-
ber 28-October 2, Miami, Florida.

ANNUAL MEETING OF EDNA, October, Peachtree Hotel, Atlanta, Georgia.

EMS for 1980. More Profile For Your Dollar

emergency medical services

The Journal of Emergency Care and Transportation 12849 Magnolia Boulevard North Hollywood, California 91607/(213) 980-4184




Put the Business Where It Belongs.
In Your Pocket.

with Action-Pak
Response Cards

The Direct Response Marketing
Service from EMERGENCY
MEDICAL SERVICES

This is your opportunity to sell over 40,000 specifiers and buyers of emergency med-
ical equipment, supplies and services...and do sovia a proven, highly efficient direct
mail vehicle.

Here are just some of the companies which took advantage of ACTION-PAK last year, with big sales
results...

Medical Research Laboratories, Robertshaw Controls Company, Jobst Institute, McGraw-Hill Book Company, Star-Line
Enterprises, Medi-Ked, Inc., Ferno-Washington, Humetrics Corporation, W.B. Saunders Company, Direct Safety, Omni-
cron, Rockford Safety Equipment, Wilson Electronics, Meredith Medical Products, Armstrong Industries, Dixie U.S.A.,
3M, Valonics, Survival Technology, Williams & Wilkins Book Company, Ohio Medical Products, Datascope Corporation,
Knickerbocker Case Company, Pyramid Films, Little, Brown & Company, Simulaids.

ALL SALES LEADS COME DIRECTLY TO YOU, THE ADVERTISER. You can take immediate follow-up
action by phone, letter or professional sales call.

The cards are mailed in a clear poly bag directly to every one of EMS’ 40,000 readers. You get the im-
pact of direct mail backed by the readers’ knowledge that the Action-Pak Postcards come from the
number one publication in the field.

For as little as 12 cents per prospect, Action-Pak Postcards
+ generate qualified sales leads

improve and update your mailing list

increase the pace of your sales activity

distribute literature and product information

test new products, ideas, surveys

...and MAKE DIRECT SALES!

e o o @

Join a winning team! Put ACTION-PAK RESPONSE CARDS to work for you...and put the business where
it belongs. In your pocket.

Advertising Rates

$600 for 3x advertisers in EMS
Color rates: $180 standard
$215 matched colors
$600 4/color process

All others: 1 card $800
2 cards $765
3 cards $700

Commission: 15% to agency, 30 days
Mechanical requirements: See reverse side

There are two Action-Pak mailings a year: February and August. Closing date for the February mailing
is January 18. The August closing date is July 18.

11879 » 800
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“BUSINESS REPLY CARD” POSTAL PROCEDURES:

Advertisers participating in Emergency Medical Services’ ACTION-PAK response mail-
ings receive business reply cards direct from inquirers. Postal requirements for reply mail
are as follows:

1. Permit is obtained by {illing out an application at the Post Office to Whlch the
reply mail will be returned. There is a $30 charge for the permit,

2. Postage is collected by the Post Office on each piece of business reply mall at the
time it is delivered. Under current rate schedules these charges are 10¢ postage and 12¢
‘handling fee, a 22¢ total for each business reply card.

3. The Post ‘Office requires that a specific format be used on the address side of the
reply card. Copy in upper right rectangle reads, “No postage necessary if mailed in the
United States.” Copy in long rectangle reads “BUSINESS REPLY CARD” in large type
under which appears in smaller type, “First class permit No. 000, City, State.” Under
this rectangle appear the words, “Postage will be paid by addressee” followed by name,
address, city, state and zip code of addressee. Horizontal bars must appear at right. (See
address side of EMS ACTION-PAK for sample format.) Facing Identification Marks
.(FIM), a bar code pattern located on the top right portion of the address side, must be
used. The horizontal distance from the first bar to the right and the rlght edge of the
maijlpiece is to be 2” plus or minus 1/8”. The length of the bar is 1/2” minimum, while
the vertical distance from the top of each bar to the upper edge of the mallplece cannot
exceed 1/8”. A “clear zone” must be provided for the FIM. It must measure 1-1/2" wide
by 5/8” deep. See illustrations A and B. For more specific information, contact your
local Post Office.

MECHANICAL SPECIFICATIONS:

Size: Maximum image area for reply card—5-1/4" x 3-1/4".

Preferred Material: Same size screened negatives emulsion side down, right reading.
Preferred screen, 133 line.

Other Material Accepl:ed (Actual Size): Scotch prints, reproduction proofs, camera ready
art. A charge will be made for enlargements, reductions and/or special handling.

ILLUSTRATIONS A & B:
A: Advertising Side * ' ' B: Address Side *

%

ABOVE:
Bee Paragraph 3 for
required wording.

BUSINESS REPLY CARD

FIRST CLASS PEAMIT NO, 205 M. HOLLYWOOD, CA

Image Area—H%"" x 3%"

Card Size—5%" x 3%" POSTAGE WILL BE PAID BY ADDRESSEE

COMPANY NAME
+——1*—= ADDRESS
CITY STATE ZIP

NO POSTAGE
NECESSARY
{F MAILED

IN THE
UNITED STATES

*Illustrations A and B are 68%% of actual size.
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/] . ding YOUT js is @ 1
[0 Dear Mr. Dolphin: 0 Just ﬁmst.\ed Ted _mfolmatwe. rl::\‘,do\ls for as
I'm ashamed to admit it, but I missed ad found it T rurally e at€ 2y will be

several of your articles in Emergency Medical f?e\d for us 2

Services and was wondering if I could impose uch in
upon you to send me any and all articles that JooKing o
you have written. I operate a private service in a T _Densoi_\ at Center
predominately rural area (200 sq. miles) and am ‘_i““h l?‘“es ) %_{\0
the sole supplier of emergency medical services wheato™s 1Hinot ‘i-“\o «
(rescue, ambulance, you name it). I am finding & 5 AT
it harder to operate as each day goes by and o _4_,5." S
would like to approach our local government o oo x\'b"e o4
; : AT AN o
for assistance; any assistance I can get from °Q°° ‘o@‘\ AG% 1 o® LASVE
your articles would be very helpful in the fight o eﬁ’“ &‘o‘ﬁ\#e«"‘ ,,e;@ o [
I know I'm in for. o * " Qe"\“eﬁ\ Pﬁ“ “&,&6 o0 er:'
Keep up the great articles. g;ab'\ ac,\“_\ X ‘6QQ'° O Qef‘uk“g\@ 045
Russell G. Converse Oq"\ A QO\Q G\~$G“ e, Q“oqe“so -4/!;@0!
Saugerties Ambulance Service, Inc. W 0&; s \Z’\‘" 5Q‘o& e::a\ & o:‘ c',o 4
Saugerties, New York S © a8t &Y \% é‘z;;{e‘fq! %

Excellen
articles o O A comment made by Dr. Lambrew in
";ig matin the la_st F“‘n'st Forum Debate deserves
o éce repeating: Wg assume that a physician is
! MS a teacher by virtue of the fact that he has
amd:ope the knowledge.” We should also not
sric o assume that t:fnlgjv doctors have the knowl-
n . edge. There is in any medical milieu a
¢ f“genc : number of highly dedicated, knowledge-
eglecteq able and skilled non-physician profession-
! resenty, als, such as EMTs, nurses, physician asso-
‘m:tlng - ciates, paramedics, etc. who may in fact
M poo be competent instructors. Teaching is a
n separate skill, apart from having a thor-
i, yois ough command of the subject matter. We '
Tpr, -l need to seek out those individuals who
et havg the knowledge and the skill and
e s : - desire to teach.
Ction, M0ping *Flicle Anthony Di Marco
eg,,-e r or , EMS ‘l;rmle:c:qﬂeal&fh and Hospital Corp.
ew York, New York

together for life... Eme:



Readers rely upon
Emergency Medical Services
foracontinuing dialogue

on their professional

needs and concerns.

gency Medical Services




RATES: X 3xX 6X
TPRGO - oirssi i $1312 $1245 $1146
2/BPage iusveesnis 1112 1053 970
1/2 Page (Island) .... 979 926 852
WL o misiommmsinesitaio 779 725 665
T8 aossoe masesmwmmmmmpy 598 546 486
V4 419 399 365
V6 o 326 306 285
Available only to full page advertisers:

12-time’ 18-time 24-time 36-time
$1080 $1027 $981 $942
PREFERRED POSITIONS .................. $100 extra per page
INSIde PO COVEI ..cuammvimasieim s s $150 extra

Inside Back COVer ... coaus siine s dain $125 extra
BESKIGONEE -orosrivinmmi s s samai $175 extra

Center Spread . . . .. NS B S I $200 extra

Postcard Action-Pak Response Cards issued 2 times a year
see attached rate sheet.

COLOR RATES—Plus space cost

Standard Colors . ........cviiniiiiiii e $180
Standard second colorsonspreads . .............. ST $230
SpaciBlCOION: i S s S b S T S S N $215
Special second cOIOrs ONSPreads ...................c..... $260
4 COlOT PrOCESS ONEPAGE. v v usi winvismve watuss bicer o siasils v ats $600

COMBINATION RATES

Advertisers using 12 or more insertions in DIALYSIS &
TRANSPLANTATION in combination with 6 or more insertions in
EMERGENCY MEDICAL SERVICES during the same contract year
earn a 10% discount on space costs.

MECHANICAL REQUIREMENTS

Width Depth Width Depth
ipage .........7" 10"
%3page......... 478" 10"
Yapage® ........ 47" 73" *island or junior
Yopage.........7" 474" " 10"
vapage ......... 474" 47" 2%" 10"
Yapage ......... 3" 47"
'spage ........ 2%" 474"

Page is 3 columns. Each column is 10”x 23"
Trim size: 8%"x10%"” Type size: 7'2"x10" Bleed 8%2"x11%"

PRODUCTION REQUIREMENTS

Printing: Web-offset. Binding: saddle-stitched. AAAA/MPA/ABP
Oftset Standards apply. B/W, 2/C and 4/C SCREEN: 133
recommended, maximum of 150. B/W, 2/C and 4/C DENSITY:
maximum of 100%. Preferred Material: negatives (right reading,
emulsion side down). Publisher will accept Scotchprints,
reproduction proofs and other camera-ready material suitable for
offset printing. All material not called for within six months will be
destroyed.

ISSUANCE AND CLOSING DATES
Published bi-monthly: issued Jan./Feb., March/Apr., May/June,
July/Aug., Sept./Oct., and Nov./Dec.

Advertising closing date is 1st of the month preceding month of
issue. (Example: March/April issue closes February 1st.)
Cancellation not accepted after closing date.

INSERTS SUPPLIED BY ADVERTISER

Standard, multi-fold and die cut inserts accepted. Publisher should

be supplied with sample insert four weeks prior to publication date

in order to determine exact production requirements and costs.
Stock: Min. 50 Ib., max. 100 Ib., white coated or equivalent.

GENERAL
Invoices are rendered at date of publication and are due 10 days
following publication.

All advertisements are accepted and published by the publisher
on the representation that the agency and/or advertiser are
properly authorized to publish the entire contents and subject
matter thereof. It is understood that, in the consideration of the
publication of advertisements, the advertiser and/or agency will
indemnify and save the publisher harmless from and against any
claims or suits for libel, violation of right or privacy, plagiarism,
copyright infringement, liability for use of classified material, and
any other claims based on the contents of subject matter of such
advertisements.

The publisher assumes no liability if for any reason it becomes
necessary to omit an advertisement.

COMMISSION AND CASH DISCOUNTS

Agency commissions: 15% of gross to recognized agencies on
space, color, bleed and position if total amount due is paid in full
within 30 days from insertion date otherwise no agency
commission will be allowed. Cash Discounts 2% of net if payment
is made within 10 days from date of invoice.
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North Hollywood, California 91607/(213) 980-4184



RATES: 1X 3X 6X

TPAGE «vivs cvarn vusis $1443 $1370 $1261
2/3Page ............ 1223 1158 1067
1/2 Page (Island) ... 1077 1019 937
V2 oo I 856 798 731
V3 i 658 601 535
T oovormmies soomom s 461 439 402

Availlable only to full page advertisers

12-time 18-time 24-time 36-time
$1188 $1130 $1079 $1036
PREFERRED POSITIONS ......%100 extra per page
Inside Front Cover o . S........%150 extra

Inside Back Cover . Lo oo 8125 extra

Back Cover ... . . L ... 8175 extra

Center Spread e $200 extra

Postcard Action-Pak Response Cards issued 2 times a year:
3600 each to 3X or more advertisers: $800 for all others.

COLOR RATES —Plus space cost

Standard Colors . . .. e $210
Standard second colorsonspreads .. ... ... $260
Special Colors .. .. e i ..., 3245
Special second colorsonspreads .. ... ... ..., $290
4 color process oONe Page - . ... ... ... $600

COMBINATION RATES

Advertisers using full schedules in other Creative Age Publica-
tions trade journals. in combination with 6 or more insertions in
EMERGENCY MEDICAL SERVICES during the same contract
year. earn a 10% discount on space costs.

MECHANICAL REQUIREMENTS

Width Depth Width Depth
1 page . . i 10
23page ........ .47%" 10"
V2 page® . . 47" 7%" ‘island or junior
Yepage ... .. .. 7" 475" 372" 10%
Vapage . . ... .. 4%" 475" 2%" 10"
Vapage ..... i 475"
llspage ........ 2%" 47"

Page 1s 3 columns. Each column is 10" x 23"

Trim size: 83" x107s"  Type size: 772"x10" Bleed 8Y2"x11%"

PRODUCTION REQUIREMENTS

Printing: Web-offset. Binding: saddle-stitched. AAAA/MPA/ABP
Offset Standards apply. B/W, 2/C and 4/C SCREEN: 133
recommended, maximum of 150, B/W, 2/C and 4/C DENSITY:
maximum of 100%. Preferred Material: negatives (right reading,
emulsion side down). Publisher will accept Scotchprints,
reproduction proofs and other camera-ready material suitable for
offset printing. All material not called for within six months will be
destroyed.

ISSUANCE AND CLOSING DATES
Published bi-monthly: issued Jan./Feb., March/Apr., May/June,
July/Aug., Sept./Oct., and Nov./Dec.

Advertising closing date is 1st of month preceding month of
issue. (Example: March/April issue closes February 1st.)
Cancellations not accepted after closing date.

INSERTS SUPPLIED BY ADVERTISER

Standard, multi-fold and die cut inserts accepted. Publisher should

be supplied with sample insert four weeks prior to publication date

in order to determine exact production requirements and costs.
Stock: Min. 50 Ib., max. 100 Ib., white coated or equivalent.

GENERAL
Invoices are rendered at date of publication and are due 10 days
following publication,

All advertisements are accepted and published by the publisher
on the representation that the agency and/or advertiser are
properly authorized to publish the entire contents and subject
matter thereof. it is understood that. in the consideration of the
publication of advertisements, the advertiser and/or agency will
indemnify and save the publisher harmless from and against any
claims or suits for libel, violation of right of privacy, plagiarism,
copyright infringement, liability for use of classified material, and
any other claims based on the contents of subject matter of such
advertisements.

The publisher assumes no liability if for any reason it becomes
necessary to omit an advertisement.

COMMISSION AND CASH DISCOUNTS

Agency commissions: 15% of gross to recognized agencies on
space, color. bleed and position if total amount due is paid in full
within 30 days from insertion date otherwise no agency
commission will be allowed.




